MON DAY NOVEMBER 16, 2009

17:30-17:45 WELCOME OLYMPIA

DR JACQUES ROGGE, President, IOC

HEIN VERBRUGGEN, President, SportAccord/GAISF

DENIS OSWALD, President, ASOIF

17:45-18:45 KEYNOTE ADDRESSES OLYMPIA

REVENUE GENERATION REVENUE GENERATION IN TODAY’S GLOBAL ECONOMY —
TAKING YOUR ASSETS TO MARKET

DAN JONES, Partner, Sports Business Group at Deloitte

YOUTH & SPORT ENCOURAGING AND ENGAGING A HEALTHY YOUNGER GENERATION THROUGH SPORT

MARIE SALLOIS DEMBREVILLE, Head of Corporate Development, International Olympic Committee

19:00-20:00 COCKTAIL RECEPTION FOYER
20:00 SPORTACCORD/GAISF TARGET GAMES MEETING SALON VI
20:00 FREE NETWORKING EVENING

It will be possible to book a restaurant from the registration desk and the Mévenpick

restaurant will be open for dinner



[OTING AND ADVISING

OLYMPIA 1+2
& MD, FWT Management SA
t Marketing Services, IOC
:, Finnish Gymnastics Federation
INUE — WORKSHOP SALON I- L1

ctor / Commercial Department, Dorna Sports S.L

-HOW NON-SPORTING ORGANISATIONS ATTRACT
. YOUNGER CONSUMERS — WORKSHOP  SALON VII/VIII- L1

ISA and Founder, Reef Surf Brand

\TEGIES - CASE STUDIES OLYMPIA 3+4

eral, ITHF

JUDITH SAFFORD, Executive Director, UIAA

10:30-11:00 COFFEE BREAK FOYER
11:00-12:00 IF FORUM WRAP UP OLYMPIA
With ANDREW RYAN, ASOIF. Highlights and conclusions from the day’s workshops
with reports from IF rapporteurs
12:00-13:30 BUFFET LUNCH FOYER
13:30-14:30 IF FORUM GLOBAL FOCUS OLYMPIA

THE GLOBAL GOVERNANCE GAP

JEAN-PIERRE LEHMANN, Professor & Founding Director, Evian Group @ IMD

REACHING YOUTH THROUGH NEW TECHNOLOGY

ALEX BALFOUR, Head of New Media, London Organising Committee of the

Olympic Games and Paralympic Games









